Issue 12: January-February 2020

On-line at http://www.c3huu.org/osof-1.html

Questions and Answers

» Building Task Force Leaders engage with congregation in open sessions after both services on January 19. f

3 Key Questions and Answers as of 1/19/2020

[Q1] WHEN WILL THE CONSTRUCTION START AND END?
[A1] Pending town permits which are in the works, we now
plan starting March 2020 and ending December 2020.

[Q2] HOW MUCH WILL THE CONSTRUCTION COST?
[A2] Based on the selected contractor bid, the total cost for
construction will be $1.5M.

[Q3] WHERE DO WE STAND ON CLOSING THE PROJECTED
GAP BETWEEN TOTAL COST AND TOTAL FUNDS AVAILABLE?
[A3] By the end of the three-year capital pledge payment
period (June 2021), gap-closing strategies will have nar-
rowed the gap to $289K. Eventually, we will seek additional
pledge funds to minimize that debt in the fourth year. Our
aim is to leave the church operating budget, which pays for
staff and program and facility maintenance, unencumbered
by debt burden.

This and lots more information is at the Building Project
website and the Sunday tabling display.

Updated Leaflet Now Available!

Pick up your copy
at the Building
Project display
between the kitch-
en and the stage.
<> Muse over the
centerfold graph.
< see back-page
details of the pro-
gress we've made
together and fore-
cast for the future.
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SHOUT-OUT TO the many individuals and the

Church Groups who’ve pitched in to help narrow

the Gap in 2019: the Concert series, Men’s Group,
WomenCircle, Fall Auction, Pop-Up Mart donors

(including Cathy’s hens) and customers, Clickers,
QUUilters, the Music Ministry, Side With Love,

Holiday Bazaar, and the Endowment Fund.
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